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WHAT IS CANADIAN PRESS?

◼ An service that Canadian newspapers join to share stories and visuals for print, web 
and broadcast 

◼ It also employs journalists to produce original stories and analysis pieces for its 
members 

◼ Subscribing newsrooms can reprint or adapt any story for their publication 
◼ They also share their own stories with the other members 



WHAT IS THE CANADIAN PRESS STYLE GUIDE?

◼ All that sharing means people need to agree on some basic reporting protocols – 
like fairness – and conventions, like spelling and punctuation. 

◼ So in addition to publishing news, CP publishes the CP Style Book and CP Caps 
and Spelling

◼ The Style Guide is the main reference book – it has everything 
◼ You can buy a print copies or there is an online subscriber version that is updated 

regularly and has a forum for asking experts if you get stumped 



“NOT ALL NEWSROOMS”

◼ Many newsrooms have their own style guides, which may differ somewhat.
◼ Don’t argue with your editor “But Canadian Press says….” if the newsroom has its 

own style. 
◼ However the conventions in the CP Style Guide are used by many, and it is the style 

guide for INCA News.



CANADIAN PRESS ETHICS AND PRINCIPALS
EXPECTATIONS OF A CP STORY



CONTEXT AND PERSPECTIVE

◼ “…are everything.” 
◼ Stories are more than a list of what happened.
◼ Even one sentence about related history or current events can 

make a big difference to a reader’s ability to understand the 
news.



KEY PRINCIPLES

◼Honest
◼Unbiased
◼ Fair



HOW THIS IS ACHIEVED 

◼Demonstrable facts 
◼ Reliable sources
◼ Accuracy



STORIES SHOULD BE “IN GOOD TASTE”

◼ This refers to your writing, not to the incident itself.



ESSENTIAL PRACTICES

◼ When in doubt about facts, cut.
◼ Cite sources
◼ Talk to as many people as possible
◼ Fair representation to all sides
◼ Observation and interpretation (not just opinion)
◼ Admit errors and listen to complaints



NUMBERS 

◼ Single-digit numbers from zero to nine are spelled out:  The Chief listed three main accomplishments.   

◼ More than nine:  The Chief listed 10 main accomplishments. 

◼ But always write it out at the beginning of a sentence:  Ten accomplishments were listed in the report. 

◼ Currency is expressed in digits, with the dollar sign at the beginning. 

◼ He loaned his friend $2 to buy a chocolate bar. 

◼ He loaned his friend $2 million to buy the chocolate factory. 

◼ He loaned his friend $US 2 million to buy the chocolate factory in North Dakota. 

◼ Things that appear in a sequence are written with a capital letter and a digit.

◼ Grade 5, Highway 2, Chapter 7, Part 5, etc. 



DATES

In January she went to Ottawa. (general month)
On Jan. 10 she went to Ottawa. (specific date)

Except March,  April, May, June, July are written in full. 
On March 10 she went to Ottawa. 



PLACES

◼ They live on an avenue. 

◼ They live at 98999 Victoria Ave. 
◼ They work at the provincial legislature. 
◼ They work at the Legislative Building (capitalize specific building names)

 



PEOPLE

◼ Last name after first use.  George Acoose studied math.  Acoose is now a math teacher. 
◼ Job titles are not usually capitalized, unless used as part of someone’s name. 
◼ She is the queen of England. She is Queen Elizabeth. 
◼ But traditional titles should be capitalized She is a resident Elder at First Nations University.  She is the Chief 

of Okanese First Nation.  
◼ But not outside that context: She is the chief of engineering and a respected elder among engineers. 
◼ Dr. is used only for a medical doctor. 
◼ Religious titles are especially tricky: ask the person and make sure you get it right.
◼ Same for gender, ethnicity, ability, etc. 
◼ Ask people what they want to be called:  Your label could be an insult! 



QUOTATIONS

◼ Punctuation goes inside the quotation marks. 
◼ “I am going to the store,” she said. 
◼ She said, “I am going to the store.” 
◼ Avoid long quotes – go for emotion and emphasis, not explanation. 
◼ Paraphrase the explanatory parts. 
◼ Quotes are what make the story come alive. You must have voices in a news story.



THERE ARE MANY, MANY RULES

These are just a few. 
There are military terms, sports terms, medical terms, all with their own Canadian 
Press spelling and capitalization conventions. 
That’s why it’s a good idea to get the book! Consider it your dictionary. 


